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ABSTRACT:

This research has been conducted to discover if people are becoming addicted of social media these days during
coronavirus. Additionally, it has also been analyzed in this study that as people are having much free time so if they get
stressed and anxiety when they spend less time on social media in this time of Covid-19. These two are the main goals
of this investigation. For collection of data, there has been formed a questionnaire that contains six different questions.
The questionnaire has been sent to people via social media as the situation does not permit to meet people physically
and get responses from them due to coronavirus and lockdown. Questions of this survey are not specific for any area
whereas these are for worldwide responses. The questionnaire was sent to 1092 people for getting their feedbacks and
404 people conveyed their valuable feedbacks through questionnaire. This study is important as it is going to assist in
determining whether people are spending their free time on social media and becoming addicted of it during Covid-19.
The data for this study has been presented in charts and graphs. The outcomes obtained through this study shows that
most of the people agree that they are using social media higher than ever before during Covid-19 because of staying
at home.
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INTRODUCTION: it has six different questions [8]. The responses on the
Social media is a general term that is used for defining questionnaire are collected via social media as it is an
the different platforms like Facebook, WhatsApp, uncomplicated way in this tough time of pandemic
Instagram etc. where people connect to other people 1092 people were sent the questionnaire and 404
[1].They share their daily activities to each other voiced out their opinions [9].This research is important
through social media[2]. People use it especially for as it enables to know if people are truly becoming
letting their loved ones know about their actions, addicted of social media during this pandemic time.
works, fun, social activities and other things [3].Since

the people are strictly prohibited from going out of Objectives:

home in order to contain spread of coronavirus so These following are the aims of this study.

people have got much free time these days because e To investigate the peoples’ addiction in social
they are no more going in their offices, in schools, in media due to lockdown during COVID-19.
markets and in other places where they were going o To discover if people feel stressed and anxious
before the outbreak [4]. Although people are helpless when they do not use social media.

because they must continue their activities that they e To know if people get distracted from their
hav_e over social media and al_so, they_ need to talk to works due to overuse of social media
their loved ones through social media [5]. But this duringCOVID-19.

study’s emphasis is on discovering if people are

unnecessarily using social media because they have METHODOLOGY:

now much free time [6]. So, in this study, it has been
examined if people are using more social media in
these free times and to know if they are becoming
addicted of social media besides, it is also investigated
if people become stressed and anxious these days
when they do not use social media [7]. For gathering
the data on this topic, A guestionnaire was created, and

For collection of data, it has been generated a
questionnaire. It is an online question-based survey. It
includes six different questions and is formed over
google form. It was circulated on social media through
mediums like Facebook and WhatsApp for getting
responses. It has been 1092 people contacted for their

IIMSCRR: July-August 2020 Page | 112
© Muhammad Kashif et al.



feedbacks and the responses were delivered by the 404 To find out the results of Addiction of social media
individuals and these responses are shown in different during Corona virus. It has been used different charts

graphs and charts. and graphs with percentage analysis.
Statistical Analysis

RESULTS AND DISCUSSION:
The outcomes of this project are shown in the following figures:

People use social media

Figure 1: People use social media

This picture shows that 99% people use social media and 1% avoid it.

People spending more time on social media during
coronavirus

Figure 2: People spending more time on social media during coronavirus
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In this picture, 67% people spend their free time on social media during Coronavirus and 27% people said they do not
while the 6% people are unsure about it.

People becoming addicted of social media due to
coronavirus

¥yes ¥no ¥ maybe
Figure 3: People becoming addicted of social media due to coronavirus.
In the above pie chart, you can see 45% people said that they have become addicted of social media during

Coronavirus whereas 32% people said have not and the other 23% people expressed their uncertainty about this.

Overusing of Social media cause distraction and delay
in their works during Covid-19

Figure 4: Overusing of Social media cause distraction and delay in their works during Covid-19

In the above chart, 48% people responded that they get distracted and delayed their works during coronavirus because
of overusing of social media and 37% responded contrary while 15% people showed doubt about it.
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People get stress and feel anxious if they do not use

social media during COVID-19

30%

® maybe ¥no ¥yes

Figure 5: People get stress and feel anxious if they do not use social media during COVID-19

In this graph, 39% people answered the survey that they feel stress and anxious if they do not use social media during

Coronavirus and 48% do notwhereas13% people were uncertain.

CONCLUSION:

The conclusion has been made through this study that
most of the people are becoming addicted of social
media due to free time that they have got by
suspension of all outdoor activities and also people
feel stressed and anxious if they do not use social
media these days in lockdown due to coronavirus.
People are spending more time on social media that
causes them delaying and distraction from their works.

FUTURE PERSPECTIVE:

In the future, the researcher recommends carrying out
a research on the topic of solutions to mitigate
addiction in users of social media.
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